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The shape of the head suggests our forward-thinking
philosophy, and symbolizes harmony by accentuating the
circle shape.

IFNVEDLLEAEICLTIRENDFL]E
[EEANEFTOBRVEETIZRLTND

The slightly inclined angle of the beak represents hope
for the future and strong will.
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Pronounced sharpness within the wings lends a sense
of boldness.

PINUAHBERELTDHTET
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The continuation of the line communicates strong will.
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JAL Bold

JAPAN AIRLINES
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The complete circle symbolizes harmony.

PIROEEXN L FEREIZRYT

The symmetry within the wings symbolizes balance.

OJ94T7Z&DALTRIET
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The bold logotype represents strength.
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Round the corners of the letters,

to show our gentle solicitude to passengers.



Symbol
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1959-1989 1989-2002

UTDO7 A4 FLUATIE  The symbol may not be used

D URIVEBETD in isolation except for

BRRTEFEA these items:

- 2l - Business card

- IDA—R - ID card

=Ly F - Nameplate

CEBEBHNOIY— « Airport counter

CLET7F—Y v b - Ad format

cHPAEZ7EOY + HP Favicon
FRIFIALIIN—T2EDFHFLWVWI YRILELT.1959FEHN52002FEF TEH The brand symbol has been redesigned as a contemporary version of the mark used by
cNTCLVEBHlZRRRAICUTFTYC  UEALE L, the company for the entire JAL Group between 1959 and 2002.
EBERERIEUVHEBEDELLERITFLSIETDHMEIALICEDT. COHULWEER] . The newly reborn JAL has gone back to its roots and adopted this contemporary version of
JALDWERICIIBRD DD SHEZEIRD DREELDHDTT, the crane symbol to mark a new starting point.
OFERLDEE YUK EFERATIBRICE BFXEOT—IZFERALIER-HS—EEFVIFILDOT—5 Important note: When using the brand symbol, be sure to use the data provided, and to compare shapes

EHRUERICBRIDIIBELIVELET, and colors with the originals. Please be careful to use the correct versions.
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Brand Mark / English_Standard
ISYRR—U/ B BFR

AGAT
A type

By
OR/IMERAY X Minimum Size B type

OF/INEAY A X Minimum Size

1.2mm
Height ——— saPAN AIRLINES

JAPAN AIRLINES JAPAN AIRL’NES Height —— saPAN AIRLINES

Rith =
1.2mm

Co17 OF/IEAY A X Minimum Size
C type

(&) JAPAN AIRLINES ' °° @ JAPAN AIRLINES

RIMERYA XL EHRLDBEZRRL. ZOAAX—IZRFTEDRAD
YA XTITDT. TEBRDIDYA XAUTTOEAIFIEZITIEE .

The minimum size is the smallest size that allows accurate production.
The brand mark should not be made smaller than this size.

TS5 RIY—UI1FEA.B.COIELETT, Above are the three standard configurations for the brand mark.
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Isolation Space

A=Y 3V AN—R
T URIVER : | e sy
Radius of Symbol 3 3 D URIVHER
' ' Radius of Symbol
Y UINIVER
T UIRIVER Diameter of Symbol

Diameter of Symbol

| |
"""""" T » | JAPAN AIRLINES
.IAP/IN 'A{IRLINESi | ‘ ‘

VIV =23
Radius of Symbol

i Y URIVEE | !
i : Radius of Symbol : |
| | YEX |

% ] Ax2.0 AXx 2.0
D URIVER P2 VIVE =2
Radius of Symbol Radius of Symbol
MUTO7 AT LU TIE  The symbol may not be used
I URILER : ; I URIVEIKETD in isolation except for
Diameter of Symbol | | L L BRETEEEA these items:
DURIVER - 2l - Business card
crameter ot symool || N JAPAN AIRLINES o7k 10 cord
JURIVER | : c R—=LINyF - Nameplate
Diameter of Symbol CEBHOIY— - Airport counter
[E— L -L&ET4—<I v b - Ad format
T URIVER JVRIVER cHPAEZ7EOY + HP Favicon
Diameter of Symbol Diameter of Symbol
TSURAARA=IEEBFSBRRD. LEDT7AV L -3y (fREl) AN—IAZERLT The isolation space above should be used at all times. The appropriate use of
KREV.CDPAV L=y a3y AR—ADABIICIFE—DERZANDCEZZEUF T, isolation space around the brand mark serve to help them stand out and therefore
FIEIEBICINEVWAR—AR BIFICEF UEAR—RAEE . 74V L —Ya Iy AR— %= strengthen the company’s brand image. The brand mark must always appear on a
BIRTACEDNHEUWVESEHANERDRESEEDTET . COESF . DESTHA white background, and nothing may appear within the isolation space.
MEBGHICERLTIEEW, In the case of extremely small spaces or spaces with unusual proportions, please

consult with Japan Airlines Advertising Department.
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Brand Colors

ISYRAS—
Japan Airlines White Japan Airlines Red Japan Airlines Black Japan Airlines Silver
DIC N724 DIC N960 DIC 621
DIC = BLH (L&SL&LSV) 268 (TH#0L3) )VIN—
White Red Black Silver
PANTONE White PANTONE 1797C PANTONE 426C PANTONE 877C
PROCESS C:0, M:0, Y:0, K:0% C:0, M:100, Y:100, K:0% C:0, M:0, Y:0, K:100% C:0, M:0, Y:0, K:30%
RGB R:255, G:255, B:255 R:200, G:0, B:25 R:0, G:0, B:0O R:200, G:200, B:200
HEX (Web Safe Colors) #FFFFFF #CCO000 #000000 #CCCCCC
TJSVRAS—F. BRAEBEDGHRENSEELTCVET, The JAL brand colors have been chosen from traditional Japanese colors. Reflecting a
R=2AEBBDNST—BFT—EADRERRICIERD . GREEHEZRITBL XA VELED return to the company’s service-minded roots, white stands for an honorable mind,
AS—BITSVRDEMHEZEZFRTDEEDIC.HAERKRIDEREEEULTCTHDRA while red symbolizes the rising sun at our global company. Black is used to
BOEZEAARA—IETEZ[HREIBLH) I ZFEBALTVWEIT . ZDM ANV AS—ZF5E complement the main colors.As a supporting color, silver is also used. It symbolizes
IREIBELTCTRE) I ZHELTVET, a futuristic outlook and helps underline the visually distinctness of the main colors.
EHICBTIVXAVNAAS—EULTTVILNN—]ZERELTVE T . CNIFES KK =
FREIEDELEBIC.TSVRAST—ZLDBHRAICS|IEILTCHREZEBVE T,
OFEALDFE HROBE L. LEEDNS—RFEEBTRESDEFRAAST—FYIDNERLBELDEFT Important note: the appearance of the colors above may different from the correct color. When printing, always use
DTHFRELTLEEV.PROCESSKIEDBSICIF.DICOBRAREBELTIREL, the color chips for color matching. For process color matching, always refer to the DIC color chip book for matching.
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Color System

HhS3—VATLA
@ JILAS—KRIR QOEERT QEEBYYvYRRR
Full color Single color Single solid color
HENOMREFEATICEHNERTIZEEIF
BEYUYRTRRLET,
CMYK / M:100, Y:100 CMYK / K:80 In the event that the two-color combinations can not be
RGB / R:200, G:0, B:25 RGB / R:90, G:90, B:90 used, a single color should be used.
{APAN AIRLINES .(APAN AIRLINES JAPAN AIRLINES
I
CMYK / K:100
RGB / R:0, G:0, B:0
Red Black Gray
CMYK / M:100, Y:100 CMYK / K:100 CMYK / K:80
RGB / R:200, G:0, B:25 RGB / R:0, G:0, B:0 RGB / R:90, G:90, B:90
KRMBIEF EDRLKTIAS—RRZERALULTLIEEL, The full four-color system should be used whenever possible. When this is not
PEZEZF. TIVAS—RRD TEFVBSICIF BRERROBEICHEOTL S, possible, the single-color version should be applied.
FRBFEBHEETRRITDERF. TSV RAS—(04)DIEEZSRULTLEEL, When a different color is to be used, please refer to Brand Colors section of the guide (04).
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Color Chart

N5—=Fv—b
ow @7IAS—FR Full color

(9 JAPAN AIRLINES () JAPAN AIRLINES

(&) JAPAN AIRLINES
(%

50%

JAPAN AIRLINES

® sAPAN AIRLINES

100%

@75 RAS—(JAPAN AIRLINES Red) DiE{LIEDHE.
IWAS— BERRICEDSTF.AXFETD,

When the background color is the brand color (Japan Airlines Red) or very
0% close to it, apply a white inverse to both elements.

@ JAPAN AIRLINES

50%

@ JAPAN AIRLINES

& JAPAN AIRLINES [

100% Example

OERNEVEEDRT
TURIVDREEHIOMMRBOBEFE Y VRILOBERKD
0.4mMmMAEVHWERZERICEBLTILEE L,

If the brand symbol is smaller than 10 mm wide, add a white border of 0.4mm
around the brand symbol for contrast with the background.

o, @HEEXRT Single color

(&) JAPAN AIRLINES (& JAPAN AIRLINES

50%

JAPAN AIRLINES @ JAPAN AIRLINES

® sAPAN AIRLINES & JAPAN AIRLINES

100%

In the case of a dark background color

IURIDREEHTIOMMU LDBERE Y VRIVOBERICHUL.
105%DAVNEMZERICEELTIZE L,

If the brand symbol is larger than 10 mm wide, add a white border equal
to 105% of the brand symbol size.

JAL

JAL

JAPAN AIRLINES

JAPAN AIRLINES

TSURNY—OLERBOBRZERLEFy—hCY,

CDFvr—hME BBENEEHTELCWVEREE REOFEAICSHIcOTEARRICIHUT
FIHPPTVNRRFEZELOTLEE,

Fle  EEEDOF v — hUSNDOEREOEEICH. ZORRICINUICBYERIRGEZEEST
LFEEW,
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These charts show the allowable background colors for use with the brand mark.
Although the criteria are not precise, the general rule is to make the signature as
easy to read as possible.

In the event that a different background color is necessary, use the most appropriate

combination for the situation.

Color Chart
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Typeface

EEEH

EF D FHIR

WF - 8F Franklin Gothic Book
Japanese / Shingo R

English, numbers / Franklin Gothic Book

EF-HEHEIM
WF - BF Franklin Gothic Medium

Japanese / Shingo M
English, numbers / Franklin Gothic Medium

EF -Hh K 3IB
WEF - BF “Franklin Gothic Demi

Japanese / Shingo B
English, numbers / Franklin Gothic Demi

HERMZRISH RREE@m/IXRm/I 2-4-11
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

HARMZHRASH RR#Bm/IIXREIII 2-4-11
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

HEmZHIAE#H RRSBmIIRERHII 2-4-11
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

EF WHERF - HFER—XDOHFRTHRATIBEEF . BRE-HFZI11BBDREITRRULTLEEL),
When numbers are used in text along with Japanese kana or kanji, the size of the numbers should be increased by 115%.

BEEFREX /M EMXE BERLFEZRTIDGEEICHBETCERATIIER
TT.COERF. TSYRY—0. TS ROTIATHEEDINS Y REEEL. HD
HEICLEKERUVIRAEOEVEREZEELCVET,

AXIF. EUYDTDOH IR -M-B.H-$=F(&. Franklin Gothic Book-Medium-Demi%
BAUCWETRL.INSOERNMERATEEVESIFELOZFRDERBIEETT,
BEERF JALIIW—TDARY IREICHERASND DT LEPLIRENR Y. SP
YV=ILIEEDIVIAT4 TRRICDODVTIF.CDRDTIEHbERAS

These English and Japanese typefaces are used together for company addresses,
department names and branch office names. Complementing the brand mark and
logotype, they provide a high level of versatility in various applications. For the
Japanese kana and kanji, Morisawa Shingo R, M and B are used, while for English,
Franklin Gothic Book, Medium and Demi are used. In the event that these typefaces
are not available, the use of similar typefaces is permitted. As the primary typefaces,
their use is intended for, but not limited to, items such as advertising and printed
publicity materials and SP tools.
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Proportion of Brand Mark to oneworld Mark and Isolation Space

V0=V RIY—7I1CDNT
N A5V SN Ax0.8 Al 4N 000 A Ax0.8
——— YURILRMiPR | N A  — — —lleliley ——— 2 VRILKtERR
Center of Symbol Center of Symbol
JAPAN AIRLINES ‘
! JAPAN AIRLINES
75‘/#7 JEDVT=)LRR—=TIF TJSVRIY—0EDVT—)LRIY—TIF
IURIERDU LB UTREEL T EE L, IURIVERD LR U CTEREEL TS EE LY,
x 0.8
S —— YUK MR
Center of Symbol
L
TS I\? JED0VT—=ILRY =D&
TR BB UTREEL TS
TJSVURIY—0ETVD—)URY—IUDE—HEHICHIEEDRKESDLERTT, This shows the proportion of the JAL brand mark in relation to the size of the
IURILDERDBO%ZTVI—I]LRY—IDBERELFT, oneworld mark.
URILOERMP1IOMMEUTDEEDLEFT:1ELFET, The diameter of the oneworld mark should always be 80% that of the JAL brand symbol.
If the diameter of the JAL brand symbol is 10 mm or less, the ratio should be 1:1.
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Prohibited Usage

RTDFEAB

JAP; AIRLINES

HEEBUNDRRZEUTIFESEN
Only approved colors may be used.

4

JAPAN AIRLINES

JIYRLVEKRU TS ROTY1T%=
ZNZENBEHTHEALTRESE

The symbol and logotype must only be used in the approved positions.

G IAPAN ANIANES

D)
0 0 0000000000

BEHEEROLICRRZLTREESEN
No elements should appear on a noisy background.

REDHEPEDEZYIDB LD

JAP; AIRLINES

YURIVERELTIRIESIEL
The symbol should not appear backwards.

@ JAPAN/AIRLINES

JURIVET Sy ROTIYA TUNZ
HBPEDETFBESEN

The correct logotype must always appear with the symbol.

) JAPAN/AIRLINES

TFEDIF TSN
No border should be added.

&) SAPAN AIRLINES

JAP; AIRLINES

2@XX

JURIVEMDT YAV BERO—BELT
ERALTRIESEN.
The symbol should not be used as an element of another mark.

JAPAN AIRLINES

YURIVETSROIYATD
HREZEZTIFESIEL
The symbol and logotype may not be used in incorrect proportions.

S
==

JAPAN AIRLINES
/////////////////////////////////////////// M,

PAYU—2avEEBULTIRIESEL
The isolation rules may not be changed.

%////////////////////////////////////////////////////// ////////////////////////////////////////////

=
==

\SINITHIV NVIVT
saPAN Alnu!s

HIHRZTEFESIEN
All elements must be used in the approved configurations.

DI TFESIELN
The brand mark should not have a shadow.

RIF FHFREEEDERZLTIFIESEN

No elements should be warped in shape or stretched.

EERLTIFESEL
No elements should appear in vertical orientation.

LEREISVRIY—IDHBRoFERBID—ETIT . CDRIBIEDNERISHENLSIC
R[ZDFTCTEALIEEN,
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Above are examples of incorrect usage of the brand mark. Be careful to ensure

correct usage at all times.
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